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DAVID McROBERT

Flymg, 9/11 and a brand new start

After deciding aeronautical engineering was not for him, David McRobert began a varied career that has seen
him run a flight school at the time of the September 2001 attacks and launch a strategic marketing consultancy

Tell us about your career to date
Well, it’s certainly been varied,
exciting and rewarding. As a
graduate aeronautical engineer, I
knew sitting in front of a drawing
board or computer screen wasn'’t
for me. I wanted to be customer-
facing, at the heart of business
decisions, and close to aircraft.
Then started a long and interest-
ing journey through the world of
engine services, professional
flight training, business aviation
and the supply chain. It sounds
rather clichéd, but I'm lucky to
have travelled the world and
met, worked with and been in-
spired by many great people.
What sparked your interest in
aviation?

It started when I was really
young. My father was a very
keen aero modeller and spent
weekends flying his radio-con-
trolled aircraft, often with me
chasing after them when the sig-
nal was lost. Fortunately, he
then learnt to fly and subse-
quently set up a private pilot
training school. Weekends
thereafter saw me either flying
light aircraft, which led to my
private pilot’s licence at 17, or
engaged in my other aviating
passion, hang-gliding.

What have been the high and
low points of your career?
That’s a difficult one. One low
point followed the tragic events
0f 9/11 when I was chief execu-
tive of the professional pilot
training school at Oxford. The
global airline pilot training mar-
ket took a major downturn and
most airline customers cancelled

McRobert obtained his private pilot’s licence at the age of 17

their training schemes. My worst
moment came when an airline’s
head of training called me to say
that they were stopping all train-
ing immediately. The sadness of
having to deliver the message to
30 students, young men and
women, shattering their aviation
dreams, was overwhelming and
will always live with me.

Many high points are associat-
ed with winning contracts and
successful business development
projects, but probably the most
notable and exciting came with
launching my own business.

Tell us about your current venture
My new business is called
Octant Marketing, which is a
strategic aerospace and aviation
marketing business. It’s “strate-
gic” because our primary focus
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is to work with business leaders
to help build business value by
developing and aligning busi-
ness, marketing and brand strat-
egies. I started it with a partner
after working together for a year
on an exciting and successful
commercial aviation global sup-
ply chain project, where we
worked with the company’s sen-
ior team to redefine their value
proposition and launch a strong-
er brand. During this project,

and from our market research,
we recognised that many other
aerospace and aviation busi-
nesses would value similar ser-
vices, and so Octant was born.
Why is having a strong brand
strategy so important for
aerospace and aviation
companies?

It’s very simple. Many markets
have changed rapidly in recent
years and our industry has ma-
tured to the point where markets
have become far more homoge-
nous, making it increasingly dif-
ficult for businesses to differen-
tiate products and services.
Surprisingly, in our industry,
comparatively few businesses
have really focused on develop-
ing their brand to differentiate
themselves, whereas in other in-
dustries this is regarded as es-
sential to convey who they are,
what they do, why they do it
and, crucially, why they are dif-
ferent. A strong brand strategy,
aligned with robust business
and marketing strategies, will
create value in so many ways
and, thankfully, more chief ex-
ecutives now acknowledge that
their role needs to include being
“chief brand officer” to achieve
this objective. M
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